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ABSTRACT 

Constitution of Nepal 1990 enshrined rights to information, freedom of opinion and 

expression, and freedom of print and publication. The National Media Policy of 1992 

which included a provision for private sector media in broadcasting, and the National 

Broadcasting Act of 1993 paved the way for the establishment of independent radio 

stations. National Broadcasting Regulations of 1995 defined the processes and methods 

necessary for establishing FM (Frequency Modulation) stations in Nepal. 

Nepal adopted private radio in 1997. It was the beginning of community FM radio in 

the country as well. Radio Sagarmatha is the first independent community radio station 

not only in Nepal but of the South Asia. After the third successive movement for 

democracy in 2006 April, the door has been widely opened to the private radio 

including the community stations. Rule of law, gender equality, education, health, civic 

education, anti-corruption, good governance, environment and day to day problem and 

issues are being treated in different format by the local community radio stations.  

The general objective of this research is to examine the role of community radio 

through their programs in enhancing the peoples' participation in rural development. 

Three radio stations from each five political development regions of the country are 

chosen representing geographical diversity from Himal to Terai. The research samples 

include the very first community radio to the newly operated stations. In terms of 

capacity, the sample includes the range of minimum 100 watts to maximum 2000 

watts. The research also covers the audience of the same localities and the owner 

and/or program producers of the selected stations. In order to deepen the understanding 

and provide a holistic analysis, the research strategy of methodological triangulation is 

used, which employs qualitative methods, such as participant observations and in-depth 

interviews, and quantitative methods, such as an audience survey.  

FM radio has increased the volume of news available to the station for its audience. 

Rather than in the urban areas, audience of news tremendously increased in rural areas. 

Number of FM stations also has been expanded after 2006 in the rural part of the 

country. Politics is the dominant contents of the news bulletin in most of FM stations. 

Beside politics news coverage include infrastructural development works, education, 

health, tourism etc. Events, especially, disasters and accidents make a major coverage.  
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Community radio has tried to provide local information about different programs of 

their community. Local programs in the city or the local village including marriage 

ceremony and funeral processions are also covered. Live programs of general assembly 

of cooperatives, clubs or social activities of local groups are on aired by the community 

radio. Among such programs few are sponsored by the organizers which are the source 

of finance of the stations. Some development agencies have also sponsored the 

development programs on health, education, gender etc. But rests of the programs are 

produced by the stations themselves. Entertainment, basically the music is a major 

component of most of the radio station as it is an only one means of the rural people to 

be entertained. Generally, there are three types of radio programs on development 

issues: 

1. Prepared by community station itself 

2. Prepared by third party on behalf of sponsor 

3. Prepared by the network station on behalf of sponsor 

Community radios are for the community. Audiences also believe that they have to 

work for the community. The station owner or the program producers are also 

committed to make their station representative of a community. But unfortunately the 

programs are not made by the community. The application and practice of community 

radio principles is remarkably inconsistent.  

Though we can find linkages of different media theories followed by the community 

radio under this study in their contents and presentation that mostly followed the 'media 

dependency theory'. Among those different perspectives of media dependence theory, 

basically Nepali community radio has been found emphasized on uses and gratification 

approach. In contrast to traditional media effects theories centralized around on “what 

media do to people” and assume audiences are homogeneous, uses and gratifications 

approach is more concerned with “what people do with media.” 

The development of community radio has been effectively supported by external 

agencies and funds, representing a positive local-international partnership. Local forces 

have generally driven community radio development in Nepal with international 

agencies and donors in a supporting role, providing for capital investment and helping 

to develop both local and national capacities.  
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Most of the community radios have neither the short nor the long term plans and 

policies to operate the station. Even why they are running the station is not very clear to 

them. They are copying the program of other stations in one or the other way and 

claiming that they were doing competition each other on the content of same nature. 

Creativity on program production is almost zero. 

We can generalize the situation of FM stations regarding programs as follows: 

 Most of the radio stations are community by name but not in practice. 

Community concept is not clear to the owner as well as producer. 

 Community participation in producing radio program is very low. 

 Community radio has very few programs of community interest relating rural 

development. 

 Community radios are more dependent on networking programs. 

 Community programs are driven by donor and most of such programs are 

received from network approach. 

The findings of this study suggest that communities expect a service that is unique and 

tailored to meet their needs. What makes a community broadcaster worth sustaining is 

the fact that it addresses the specific needs of that specific community in a way that no 

other broadcaster does. Involving a diverse cross-section of community members in the 

production of programs and in the decisions taken by a station as much as possible is 

probably the only way of achieving community interest.  
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